
NEW BEHAVIOURS. a new playground 
for creative education.



ConteXT

CHANGES IN BEHAVIOUR



THE END OF INNOCENCE



The crisis has not only been an economic one, it has also been a social and 
political crisis; a crisis of values, models and structures.

The citizenship feels marginalized from their institutions, and as each day goes 
by, appear to trust them less. We find ourselves facing a new sensibility that 

puts our whole system in doubt.

This is a new way of perceiving of being and acting like a citizen, which looks to 
emancipate itself from the traditional structures.

It is the consolidation of a citizenship that is more active and more involved, 
as well as more emancipated and less guidable. 

It is the end of innocence.



In the last few months the citizenship has, amongst other things questioned 
the political system, the economic and financial system, and the healthcare 

system.
This reinterpretation of systems and models also affect art and culture.

They too question the involvement of intermediaries and are seeking to 
consolidate alternative spaces to be able to reach their public without those 

traditional barriers.

This is also  happening in the workplace, in the educational and training system. 
In this case it is not only a reaction of the economic cutbacks and a defense 
of the public educational system. Children and the younger generation are the 

citizens of the future, and there is an emerging belief in making
 learning a freer discipline, which is proactive and creative.

alternative models



THE FINNISH MODEL

Subjects scrapped and replaced with ‘topi-
cs’ as country reforms its education system 
Finland is becoming the reference when it 
comes to education. Not only for their alter-
native educational model, but also because 
most of their schools, the education, food 
and material are free. 

Less Testing = More Learning
Fewer Topics = More Depth
Less Homework = More Participation
Less Structure =  More Trust

EDUCATIONAL FREEDOM

In the Brooklyn Free School students are not 
graded, they don´t do tasks, they don´t do 
exams, they don´t even have to go to class… 
unless they want to. “Basically one can do 
whatever one wants at any moment, and it´s 
a lot more fun because sometimes when you 
need a bit of a rest, at regular schools you are 
not able to take it”. 
“We believe that if we allow our students to 
do what they are passionate about they will 
be more capable of being able to develop 
themselves. They will be able to learn more”.

DEMOCRATIC EDUCATION

The Sudbury Valley School practices a very 
democratic system of education whereby 
the students individually decide what they 
want to do with their time, and learn from 
experience rather than from classes or a re-
gular study plan. 

The school is run with a direct democratic 
system where students and staff alike have 
the same rights and privileges.



FEEDING ART

This is a project at the service of creative people and tries to find a 
new way of understanding the management and awareness of arti-
sts and their art. The creators of the project want to share with other 
artists their industry experience so as to give emerging artists a pla-
tform to grow and gain awareness. 
They offer training courses, as well as advice on how to improve the 
positioning of the artistic product they launch in the market.

EDUCATIONAL SELF MANAGEMENT

The LEINN grade (leadership, entrepreneurship and innovation) is a 
degree based on self-management created by the University of Mon-
dragón. 
It is based on a Finnish methodology where the students learn how 
to manage their studies without professors or exams; it is a closer 
reflection of real life. 

They have to create a business and start making money. To be able 
to graduate the business they have created has to be billing at least 
15.000 euros in its fourth year



the shared me
the collective me /I am myself



the collective me
me in the community / involved in what surrounds them /shared experiences 



In this more mature society where established structures are being questioned, 
a new look towards the people emerges. 

The relationships between the people become the centre of attention and 
community relationships grow stronger. It is through this that shared experiences 

are becoming more important and there is a shift towards things local. 

However the identity of the group is not all collective but seen as a collection 
of “me´s”, of shared singularities. The individual is encouraged from the point 

of view of being able to be, think, have an opinion, give back, create or learn.  
It is seen as an expression of individuality.

In this way diversity is also consolidated. It´s not only about integrating what is 
different, but also of accepting and encouraging the difference.



the collective me

me in the community



We are witnessing the rediscovery of the communal spirit.
 

We find ourselves in front of a society that is more human,where people have a 
more central role and take up a shared life.

We are recovering spaces and moments to have to share and coexist.

This new philosophy not only affects leisure time but also educational spaces 
and the workplace. 

A new philosophy based on collaboration is encouraged. 
From this starting point, a network of relationships to help, support, 

for solidarity or collaboration is woven. 

Transition Tows, for example.



COLLABORATIVE PLATFORMS : TUTELLUS

Tutellusis a platform created in 2013 that offers online courses. It 
currently has half a million clients from 162 countries. All courses 
are managed from a small shop in a regular neighbourhood in Madrid. 

It was launched as the opportunity to create something simple, social 
and fun, while riding the wave of collaborative economy. 
“To join people who want to learn with those who want to teach”.
All the content offered is of free access.

COLLABORATIVE PLATFORMS : KONOZ

“At konoz (https://konoz.io), we curate and organize YouTube educa-
tional videos into courses, and we make it possible for educators to 
get paid for their creations by allowing fans to become supporters of 
their work.”

Our mission is to create the best place on the internet for learning, 
where all courses are free and great educators can shine, do what 
they love, and get paid fairly.





the collective me

involved in what surrounds them



There is increasing awareness about the involvement of businesses or 
educational centres within the community. 

It is no longer about institutions that are closed to the public, but about having 
a role and involvement in the community. 

Solidarity within each community is a clear example of how this new
 perspective comes to life.

Training increasingly includes collaborative work, community service or 
social responsibility. 

“BusinessEthics” is also becoming a consolidated subject. 
That is why the defence of public space is beginning to grow.



JOBS WITH VALUES

People are increasingly asking for Jobs that 
can change the world. 
According to a study, half of Britons disap-
prove of traditional business practices and 
are looking for Jobs in companies that lead 
a business model that also aims to improve 
society and the environment.

SMALL ACTS OF ALTRUISM

Small and medium sized businesses are 
now the ones undertaking social responsi-
bility projects. 

They don´t seek a large media impact but 
rather to contribute the improvement of 
their immediate environment. 

There are small initiatives executed by small 
businesses, self-employed people, shops, 
and cooperatives. institutions in the neigh-
bourhood.

TECHNOLOGIES WITH VALUES

A company in Madrid provides technological 
services for small and medium sized busi-
nesses with ethics as its first principle. 
Verde Mora is a technology company that ap-
plies the newly formed “computer ethics” to 
what they call “informática”.

It is providing computer support services, 
but based on criteria of proximity , coope-
ration , transparency and sustainability



BUSINESS ETHICS

The financial crisis brings into question the 
training that managers have received and is 
being conscientiously revised. 

The most prestigious business schools are 
promoting and strengthening their ethics 
classes, including social responsibility, 
leadership and ethical codes. 

Harvard, Stanford or Chicago has changed 
their deans and orientation. Iñiguez, head of 
IE School, says, “We must train to have less 
arrogant management “.

POSTGRAD IN GREEN ECONOMY

The UVIC, along with the Col·legid´Economi-
stes, teaches a unique graduate course in  
Catalonia, geared at people who are interested 
in the possibilities and opportunities of the 
green economy, with a clear will to innova-
te in technology and environmental sustai-
nability -related processes and improving 
competitiveness.

DESIGN ETHICS

Each time there are more universities and 
design schools that offer courses in order 
to promote a more ethical and sustainable  
design. 

Some incorporate sustainability criteria into 
their programs. Others want to incorporate it 
as an added value of social innovation proposals



the collective me

shared experiences



Sharing experiences, points of views, knowledge.

The belief is that by sharing these experiences we are able to build a richer 
and wider point of view.

The new way of learning is a clear example in this regard. 
Increasingly educational institutions look for a way of learning that is more 

tolerant, where multicultural dialogue or contact with minorities or the 
disabled is encouraged.

 It is about learning from each other. 

In the professional world, there is already a before and after co-working. And 
it is not only in shared spaces, but a philosophy of win-win collaboration. 



TRIPLE MORTAL

Under this name, this platform has launched 
a new artistic and educational project to give 
students of artistic carrees visibilit. 

It has been developped and backed by the 
Escola Massana, the Llotja , the Faculty of 
Fine Arts and has the collaboration of La Ca-
pella and Fabra i Coats. 

Their exhibits and of final projects will be 
scheduled for display. It also plans to orga-
nize round tables on the current state of arts 
education.

DISRUPTION DAY

Is a creativity workshop organized by l’As-
sociació de Publicitat of Barcelona during 
which, in addition to the teamwork and the 
learning acquired, you can enjoy a musical 
performance 

DO ITYOURSELF INSTITUTE

A new kind of collaborative learning space is 
created in, where ou can learn  from practical 
workshops to job sharing . 

In this space where all who go are able to 
experiment ,do research, build , play and build 
prototypes . 

It is aimed at anyone with an interest in de-
veloping ideas together.
It also proposes several workshops : urban 
gardens , recycling , furniture or ciclocostura 



LA MANSIÓN DE LAS IDEAS

Three Spaniards converted a house in Bro-
oklyn into an incubator project. They offer 
room and board for up to three months to 
thirty entrepreneurs from Spain, who are 
linked to new technologies.
Start Up Mansion is specifically a large house 
with many rooms and shared bathrooms, it 
allows participants to have access to con-
tacts and develop a network for projects that 
would allow them to broaden their horizons, 
share experiences, meet interesting peo-
ple and take advantage of the opportunities 
given to new businesses USA.

OFI-HOGAR

Home office neighbour: a new form of the ori-
ginal  co -working is appearing in Scandinavia .  

It is a new way of working, using the living 
room of a house as an office. 

The house doesn´t belong to anyone from the 
team. It reflects a new cooperative movement 
that is spreading from northern Europe.

BUSINESS HOSTS

Airbnb has launched the “ business sleepover “ 
for Barcelona’s entrepreneurs, offering a room 
in their home to entrepreneurs around the world 
who come to the Mobile World Congress. 

The platform contacts similar professional 
profiles so they can share ideas, experiences at 
the fair, business models and even breakfast.



i am myself
this is who i am / personal brand / the fulfilled me



i am myself

this is who i am



We live in a society that is increasingly open to the various minorities and to 
their integration.

This new sensitivity promotes a more tolerant attitude that is breaking 
prejudices and stereotypes that are in place and offer new perspectives. 

This makes the gradual transition from integration to acceptance, and 
even the vindication of the difference. Singularity becomes increasingly 

important, the special and unique character of the individual. 
Different minority groups are encouraging different initiatives including 
art, fashion and culture to raise awareness and highlight this difference. 

It is the praise of diversity.  

A clear reflection of this new mindset is what has been traditionally been 
understood as “disability” has moved into being termed “functional diversity”. 



SELF EVIDENT PROJECT

It is an initiative to give visibility to all those 
who are not 100 % heterosexual. 

Through Internet and t-shirt “we are you”, 
they want to launch a basic message: “ do not 
be afraid of your identity.”

 Encourage acceptance of oneself is also a 
way of combating discrimination .

UNIQUE

“Unique” is an art project that includes por-
traits of people who live without a part of 
their body. It is a way of life and reflects the 
situation of people with amputee members 
and re-vindicates their visibility. 

The work consists of diptych photographs of 
15 people, in which the second image reve-
als the missing body member. The author of 
the project, photographer Guiomar González, 
born without his right arm said: “I do not like 
the word disabled, my arm is missing. Tha-
t´s all.”

STOP GORDOFOBIA

Various online platforms denounce the social, 
sexual and even workplace discirmination felt  
towards overweight people. 

They say this affects them psychologically and 
have decided to rebel and proclaim the pride 
they feel towards their body. 

Stop Gordofobia or We Love Sizr are some of 
them. 



NEW BORN FAME

A new toy that allows babies to do selfies 
and make them available either by sending 
them to their parents mobile, or directly to 
social networks.

COURSES FOR THE PERFECT SELFIE

Taking pictures of oneself is becoming 
increasingly sophisticated, so much so that 
there are special courses to learn how to take 
a better picture of yourself.

TAKING AWAY STARS

Some chef´s are asking to have their Michelin 
Stars withdrawn so that they can have total 
freedom in their kitchen. 

Following the example of Belgian chef Dhooge 
they don´t want to be boxed in and want the fre-
edom to serve whatever they want. 

Casa Julio, a small restaurant in Valencia has 
also asked for the 2015 Michelin edition remove 
the award which they have held for four years.



i am myself

personal brand



This new individual sensitivity is clearly reflected in the professional world. 

The expansion of personal branding theories lead increasingly to consider 
the brand image of each individual, with all that implies in terms of its 

management. 
One aspect that has characterized this crisis has been 

the promotion of re-education and training.

Faced with the option of unemployment, many have chosen to continue 
studying. The training programs are key in creating a professional profile.

It is necessary to be different and stand out. There is a growing 
demand for more flexible and more personalized education schedules. 



MÁSTER WITH YOUR PROJECT

There are now several universities and rese-
arch centers that offer masters that give you 
the opportunity to bring your own innova-
tion project to develop there. 

This program allows you to work more indivi-
dually, in a more practical and flexible field, 
also using the infrastructure facilities for 
prototyping. 
The Goldsmith University of London offers a 
Masters in Innovation in Practice. Brighton, 
meanwhile, includes the master of Arts & De-
sign by Independent Project.

PERSONALIZED SCHOOLING

The Foxize business school was founded 
with the aim to customize students lear-
ning. It has been created with the philosophy 
that there are no closed formats. 

Students design their own training, without 
having to buy a closed package. They can 
select courses that they are interested in or 
that allow them to professionally recycle.

FLOQQ

Services like Floqqbegin to appear as platfor-
ms to find Jobs in industries that have 0 unem-
ployment and find educators that the current 
educational system does not cover. 

It identifies skill courses that are asked for in 
certain industries and can´t be found in regular 
training centres.



i am myself

the fullfilled me



This new looking at the self is also built from a desire for self-realization.

In the professional field, the ”fulfilled me” is going through a new challenge 
questioning the choice and balance between vitality and work. 

“Work happiness” has gone from being almost a utopia to become an aspect 
that works specifically within companies. A

nd, increasingly personal fulfillment passes by 
curiosity, experimentation, proactivity and creativity.



TRAVEL FOR INTROVERTS

While most tour package proposals strive to 
promote fun and socialization; 
Sacred Invert believe otherwise. 
His “Retreat Tours” are contemplative travel 
proposals, spiritual retreats that encourage 
intimacy with oneself, meditation and 
relaxation. 

It is geared to all who want to escape from 
society for a few days and connect with ones-
self.

CULTURAL COACHING

Just as you can enjoy having a personal rainer 
at the gym, now you can have a cultural trainer. 

With that goal the Ateneu of Barcelona has 
launched its Cultural Coaching service. It is 
aimed at people who like contemporary art 
and wants to be accompanied by someo-
ne on visit the MACBA to comment the work 
exhibited. 

Or who would like to try Russian literature 
but do not know where to start,…

FLOQQ

New voices encourage students to study what 
they like and to consider taking a sabbatical 
year off.  
A graduate in Advertising, resigned to today’s 
workplace, wrote an article in Yorokobu encou-
raging young people aged 18 to study what they 
are most besotted with; 
and invites them to go save the world, which he 
said is the best decision to make, rather than 
aspire to be “trainee”.



KAOS PILOT

Kaos Pilot is a Danish business school with a 
different goal. It seeks to create leaders who 
promote change. They say they teach how to 
make dreams your come true. In this scho-
ol courses include the ability to put things 
in motion, to turn ideas into realities, social 
skills or leadership understood as service to 
others.

LA AKADEMIA

Akademia centers offers free training to 
youth and adolescents so as to acquire the 
right skills to be able to tackle ordinary life 
problems. 
It seems that the current schooling system 
does not provide them with these tools. 

It is an educational process based on emo-
tional education to encourage them to ask 
themselves questions and find ways to find 
your own answers. 

EDUCATION FOR FARMERS

Country living is becoming a dream for a growing 
number of urbanites . 

The Farm School offers 12 month long courses 
that offer situ experience



HEAD OF BUSINESS CULTURE & COACHING

A new job title is created to ensure that a 
good business environment is created . Ad-
vertising agency 72 and Sunny incorporated 
into its organization a ‘culture & coaching di-
rector”. 
This figure is responsible for the welfare, 
happiness and mental health of the wor-
kforce.
It also builds an agency culture that promo-
tes the good vibes. According to the theory,  
an agency with a pessimistic and negative 
atmosphere this is very dangerous particu-
larly in an industry that relies on talent.

RESPONSIBLE FOR HAPPINESS

The Vortex company has been awarded for 
having a person responsable for employee 
happiness. 

Vortex is a small company based out of Bar-
celona that is dedicated to meteorology.  At 
the company they consider very important 
that their employees were happy and encou-
raged dialogue with them. 
Among other measures, it has an additio-
nal 10 days of vacation a year for those em-
ployees who have a family, so as to improve 
their private work life balance.

THE END OF EMAIL?

There are signs that some professions that are 
leaving email as a work tool. 

Some have dispensed with it for security rea-
sons. Others are choosing to encourage people 
to use the phone . 

This is what Dutch entrepreneur  did after ha-
ving returned from vacation found 10,000 
emails in his inbox. In addition, most young peo-
ple almost do not use it: opting to communicate 
via whatsapp for example.



what is happening 
in the creative 

world?



Clients are working with reduced budgets and choosing to invest in the 
cheapest option: digital media. We are seeing more activity in digital, which 

turn in losing impact as it becomes more commonplace.

Advertising is losing its sex appeal for younger audiences.

Advertising and design agencies are no longer attractive to them
they are seen as old, out of touch or simply “naff”. Emerging sectors such as 

video-gaming, digital, apps or data visualisation have greater pull.

The creative sector is moving towards the viral model, 
cheaper, and more innovative by definition, nature and context.



Emerging educational models are:

More dynamic, more playful, more experential and interactive, international, 
more related to playing than learning, more about collaboration.

And more personal.

It’s no longer enough to teach. It’s about opening minds, experimenting, 
collaborating, stimulating creativity and understanding in everyone.



Two different creative profiles

YOUNG <40
HOLISTic & humanistic vision

(renaissance profile)

senior >40
perfectionist & professional

(expert profile)

LEONARDO | DALÌ
multiskilled, multi faceted, experimental

BOTH PROFILES WANT:

more specialised but also multimedia
more democratic - more accessible

more international and inter-connected 
more human - more real/creafted

MICHELANGELO
perfectionism in pursuit of expertise



thanks




